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Retail / Secondhand Apparel, Toys & Baby Gear 
Campaign Highlights:
DURATION: 1 Year

MARKET: Twin Cities

OBJECTIVE: Drive brand awareness and in-store traffic

Strategy & Solutions:
InnoVera Media launched a multi-location digital display 
campaign designed to increase visibility among parents, 
particularly moms, within key zip codes. With an 
emphasis on competitive positioning and mobile reach, 
we optimized for high-volume awareness across devices 
and demographics.

KEY TACTICS:

•	 Programmatic Display Advertising across mobile, 
tablet, and desktop

•	 Geo-targeting focused on high-performing locations 
like Maple Grove and Anoka

•	 Audience Segmentation using household and parenting 
demographics

•		 Creative Rotation to test multiple ad sizes and messaging
•	 Hour-of-Day Optimization based on user activity patterns

Results:

The campaign effectively maximized reach across key zip codes and parent-focused demographics. 
With mobile-first targeting, engaging creative, and strategic audience segmentation, our client 
stayed top-of-mind for families seeking affordable, gently used kids’ items.
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